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PROGRAMME OUTCOMES, PROGRAMME SPECIFIC OUTCOMES AND COURSE 

OUTCOMES 

DEPARTMENT OF COMMERCE 

 

PROGRAM- B.Com. 

Program Outcomes : 

1. After completion of program , students would gain a thorough grinding in 

the fundamentals commerce and finance. 

2. The commerce and finance focused curriculum offers a number of 

specializations and practical exposers which would equip the students to 

face the modern-day challenges in commerce and business. 

3. The all-inclusive outlook of the course offer a number of value based and 

job oriented courses ensures that the students are trained into up-to-date. 

Program Specific Outcomes : 

1. Students will be able to demonstrate progressive learning of various tax 

issues and tax forms related to individuals. 

2. Students will be able to demonstrate knowledge in setting up a 

computerized set of accounting book. 

3. Students will demonstrate progressive effective domain development of 

values, the role of accounting in society and business. 

4. Students will learn relevant financial accounting career skills, applying both 

quantitative and qualitative knowledge to their future careers in business. 

5. Students will learn relevant managerial accounting career skills, applying 

both qualitative and quantitative knowledge to their future careers in 

business. 

6. Learners will gain thorough systematic subject skills within various 

disciplines of commerce, business, accounting, economics, finance, auditing 

and marketing. 
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PROGRAM- M.Com. 

 

Program Outcomes 
 

To acquaint a student with conventional as well as contemporary areas in the 
discipline of Commerce. 

To enable a student well versed in national as well as international trends. 

To enable the students for conducting business, accounting and auditing 
practices, role of regulatory bodies in corporate and financial sectors nature of 
various financial instruments. 

To provide in-depth understanding of all core areas specifically Advanced 
Accounting, International Accounting, Management, Security Market Operations 
and Business Environment, Research Methodology and Tax planning. 
 
Program Specific Outcomes 
 

After the completion of the M.Com Course, a student is able 

For pursuing research in their chosen areas. 

For teaching in Schools and Colleges after qualifying requisite tests. 

For working as data analyst. 

To work as investment consultants after a brief internship in suitable 
organizations . 
 
COURSE OUTCOMES 

 

SN Name 

of 

Course 

Pape

r 
Name of 

Subject/Paper 
Course Outcome 

1 B.COM. 

I 

1 Financial 

Accounting 

To develop conceptual understanding of fundamentals 

of financial Accounting system and to impart skills in 

accounting for various kinds of business transactions. 

2 B.COM.

I 

2 Business 

Communicatin 

To develop communication skills and overall 

personality development of the students. 

3 B.COM. 

I 

3 Business 

Mathematics 

To enable the students to have such minimum 

knowledge of mathematics as is applicable to business 

and economic situations. 

4 B.COM. 

I 

4 Business 

Regulatory 

Framework 

The Objective of this course is to provide a brief idea 

about the framework of Indian Business Law i.e. 

contract law , Sale of Goods Act , Partnership Act etc. 



5 B.COM. 

I 

5 Business 

Environment 

To make the students aware about the Business and 

Business Environment. To give an insight into 

meaning of business environment and its components. 

6 B.COM. 

I 

6 Business 

Economics 

The objective of this course is to acquaint the students 

with the business economic principles as are 

applicable in business. 

7 B.COM. 

II 

1 Corporate 

Accounting 

This course aims to enlighten the students on the 

accounting procedures followed by the Companies and 

to understand knowledge of new trends in corporate 

accounting issue of share and redemption of shares 

8 B.COM. 

II 

2 Company Law To acquire knowledge and develop understanding of 

the necessary framework of companies with reference 

to various provisions of company act. 

9 B.COM. 

II 

3 Cost 

Accounting 

To understand knowledge of cost accounting, single 

output costing, material cost, labour cost and overhead 

and Contract and Process Costing 

10 B.COM 

II 

4 Principal of 

Business 

Management 

To know to make planning, decision making, 

controlling, staffing, organizing etc. to understand new 

approaches in management 

11 B.COM 

II 

5 Business 

Statistics 

It enable the students to gain understanding of 

statistical techniques as are applicable in business . 

12 B.COM 

II 

6 Fundamentals 

of 

Entreprenershi 

To develop entrepreneurial awareness among students 

and motivate students to make their mind set for 

thinking entrepreneurship as career. 

13 B.COM 

III 

1 Income Tax Students can understand Income Tax system properly, 

and can get the knowledge of different tax provisions. 

14 B.COM 

III 

2 Auditing Students will be versed in the fundamental concepts of 

Auditing and different types of tax. and to give 

knowledge about preparation of Audit report. 

15 B.COM 

III 

3 Indirect Taxes Students will be versed in the fundamental concepts of 

indirect Taxes like GST and its Provisions and return 

filing process of GST . 

16 B.COM 

III 

4 Management 

Accounting 

To introduce a separate branch of accounting i.e. 

Management Accounting and its relevance in a 

business organization and Familiarization with 

Contemporary issues in management. 

17 B.COM 

III 

5 Principle of 

Marketing 

The objective of this course is to facilitate 

understanding of the framework of marketing and its 

applications in decision making under various 

environment constraints. 

18 B.COM 

III 

6 International 

Marketing 

This course aims at acquainting student with the 

operations of marketing in international environment. 

19 M.COM 

I SEM. 

1 Managerial 

Economics 

To help the students form a clear idea of Managerial 

Economics and to enable the students understand 

determination of price under different market forms 

and enable the students understand the situation of 



consumer and producer equilibrium. 

20 M.COM 

I SEM. 

2 Advanced 

Accounting 

To provide the knowledge of various accounting 

concepts and to impart the knowledge about 

accounting methods, procedures and techniques. 

21 M.COM 

I SEM. 

3 Managerial 

Accounting 

The objective of this course is to acquaint student with 

the accounting concept. Tools and techniques for 

managerial decisions. 

22 M.COM 

I SEM. 

4 Statistical 

Analysis 

To bring out clearly the importance of statistics in 

solving different research problems and to enable the 

students in-depth understanding of the concepts of 

probability, sampling, correlation and their 

applicability 

23 M.COM 

I SEM. 

5 Corporate 

Legal 

Framework 

The objective of this course is provide knowledge of 

relevant provisions of various laws influencing 

business operations’ 

24 M.COM 

II SEM. 

1 Business 

Economics 

To provide students knowledge of Micro Economic 

concepts and inculcate an analytical approach to the 

subject matter and to arise the students interest by 

showing the relevance and use of various economic 

theories and how to apply economic reasoning to solve 

business problems. 

25 M.COM 

II SEM. 

2 Specialized 

Accounting 

To introduce another specialized branch of Accounting 

and bring out its evolution and relevance in the 

contemporary business environment and 

understanding accounting process of Special 

Companies like electricity company , GIC and 

Banking companies . 

26 M.COM 

II SEM. 

3 Accounting for 

Managerial 

Decisions 

The objective of the course is to equip the students 

with the ability to analysis interpret and use 

accounting information in managerial decision 

making. The student is expected to have a good 

working knowledge of the subject. This course 

provides the students an understanding of the 

application of accounting techniques for management. 

27 M.COM 

II SEM. 

4 Advance 

Statistics 

The objective of this course is to help student learn the 

application of statistical tool and techniques for design 

making. 

28 M.COM 

II SEM. 

5 Business Law The objective of this course is to provide knowledge 

of relevant provision of various laws influencing 

business operations – SEBI , FEMA , WHO etc. 

29 M.COM 

III SEM. 

1 Management 

Concept 

To understand the concept & functions and importance 

of management and its application and to make the 

student understand principles, functions and different 

management theories. 

30 M.COM 

III SEM. 

2 Organizational 

Behaviour 

To build up the conceptual , analytical , technical 

and managerial skills of students efficient office 



organization and records management and developing 

technical skills among the students for designing and 

developing effective means to manage records , 

consistency and efficiency of work flow in the 

administrative section of an organization will be 

developed. 

31 M.COM 

III SEM. 

3 Advance Cost 

Accounting 

Providing knowledge about difference between 

financial accounting and cost accounting. 

Ascertainment of Material and Labor Cost and 

Student’s Capability to apply theoretical knowledge in 

practical situation will be increased. 

32 M.COM 

III SEM. 

4 Income Tax 

law and 

Accounts 

Providing knowledge of Computation of total Income 

and Submission of Income Tax Return, Advance Tax, 

and Tax deducted at Source, Tax Collection 

Authorities under the Income Tax Act, 1961. 

33 M.COM 

III SEM. 

5 Tax Planning 

and 

Management 

To gain knowledge about the role of tax planning in 

managerial decision making and to understand how 

the Corporate Tax Laws can be used for tax planning. 

34 M.COM 

IV 

SEM. 

1 Banking 

Practices 

To study the Indian Banking system, Banking 

regulation act 1949, Commercial Bank, Development 

Bank and Digital Bank 

35 M.COM 

IV 

SEM. 

2 Banking 

Institutions In 

India 

To familiar the students with the fundamentals of 

banking and thorough knowledge of 

bankingMoperations and to build up the capability of 

students for knowing banking Institutions in India and 

knowledge about Institutions like lFCl, ICICI ,SlDBl 

and knowledge regarding Banking Regulation Act 

1949 

36 M.COM 

IV 

SEM. 

3 Life Insurance This course enables the students to know the working 

of the Insurance and fundamentals of life insurance 

and various types of policy and role of Agent . 

37 M.COM 

IV 

SEM. 

4 General 

Insurance 

Understanding the operations and working of General 

insurance companies in India as Fire Insurance , 

Marine Insurance . 

38 M.COM 

IV 

SEM. 

5 Project Report Skill to write project report and bibliography of project 

report citing references from different sources. 

 
 


